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ABSTRAK

Peran Social Media Specialist dalam Membangun Brand Awareness

Klinik Pondok Gigi

Di Susun oleh:
Fatur Rachman
2021210032

(vii + 5 bab + 110 halaman + 5 lampiran + 12 gambar + 38 Bibl [2019-2025])

Era digital mengubah strategi bisnis, termasuk layanan kesehatan, dalam
memperluas jangkauan pasarnya. Klinik Pondok Gigi menerapkan pemasaran
digital untuk meningkatkan brand awareness dan menarik pasien. Penelitian ini
menganalisis efektivitas komunikasi pemasaran digital klinik melalui media sosial
dalam membangun interaksi dengan audiens. Menggunakan metode kualitatif
deskriptif, data dikumpulkan melalui wawancara dengan Social Media Specialist,
observasi aktivitas digital, dan analisis performa media sosial. Hasil penelitian
menunjukkan bahwa pemasaran digital meningkatkan interaksi pasien, terutama
melalui konten edukatif, promosi, dan testimoni. Fitur interaktif seperti polling dan
live streaming juga berkontribusi pada keterlibatan audiens. Namun, tantangan
seperti perubahan algoritma media sosial dan persaingan industri tetap ada. Analisis
SWOT menunjukkan bahwa Klinik Pondok Gigi memiliki keunggulan dalam
reputasi dan strategi digital, tetapi masih menghadapi keterbatasan dalam produksi
konten berkualitas tinggi. Pemasaran digital efektif meningkatkan brand awareness
jika dilakukan secara konsisten dan adaptif terhadap tren media sosial.
Rekomendasi mcﬁcakup optimalisasi konten, pemanfaatan iklan berbayar, dan

kolaborasi dengan influencer untuk memperluas jangkauan.

Kata kunci: Pemasaran Digital, Brand Awareness, Media Sosial, Klinik Gigi,

Komunikasi Pemasaran
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ABSTRACT

The Role of Social Media Specialists in Building Brand Awareness
of Pondok Gigi Clinic

Di Susun oleh:
Fatur Rachman
2021210032

(vii + 5 bab + 110 halaman + § lampiran + 12 gambar + 38 Bibl [2019-2025])

The digital era has transformed business strategies, including healthcare services,
in expanding market reach. Klinik Pondok Gigi implements digital marketing to
increase brand awareness and attract patients. This study analyzes the effectiveness
of the clinic's digital marketing communication through social media in engaging
with audiences. Using a descriptive qualitative method, data was collected through
interviews with the Social Media Specialist, observations of digital activities, and
analysis of social media performance. The findings show that digital marketing
enhances patient interaction, particularly through educational content, promotions,
and testimonials. Interactive features such as polls and live streaming also
contribute to audience engagement. However, challenges such as changes in social
media algorithms and industry competition remain. The SWOT analysis indicates
that Klinik Pondok Gigi has strengths in reputation and digital strategy but still
faces limitations in producing high-quality content. Digital marketing is effective in
increasing brand awareness if implemented consistently and adaptively to social
media trends. Recommendations include content optimization, leveraging paid

advertisements, and collaborating with influencers to expand reach.

Keywords: Digital Marketing, Brand Awareness, Social Media, Dental Clinic,

Marketing Communication



